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Ads seen on Search Search Ads seen on Search Search Search Search Search

1st  Search Engine ; - . . . . ; - . . .
social media engines engines social media engines engines engines engines engines

. Ads seenon Ads seen on Online retail Ads seenon Ads seen on Ads seenon
2nd Word-of-mouth Search Engine TV social media websites TV TV Word-of-mouth Word-of-mouth TV
Ads seen on Recommendat
Ads seen on Online retail X ions / Ads seen on Consumer TV shows / Ads seen on Ads seen on
3rd . . . mobile or . . . - Word-of-mouth
social media websites comments on TV review sites films websites TV
tablet apps . X
social media
Online retail Brand / Ads seenon Ads seenon Produ'ct PrOdU.Ct Ads seen on Ads seen on Consumer
4th . product o A Word-of-mouth  comparison comparison . . . .
websites X social media TV . . TV social media review sites
websites websites websites
In-store Product Ii)ndgerlseet?:iiir:ss Brand / R Brand / Product
5th product Word-of-mouth  comparison Word-of-mouth y product Word-of-mouth . . product comparison
. . or an X social media N .
displays websites . websites websites websites
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